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An assessment of the impact of tourism globalizatioin Africa

Thomas P. Z. Mpofu!

Abstract

The tourism sector is one of one of the exemplathephenomenon
of globalization. This is due to the geographicalls of the industry,
increased spatial linkages between places and @doph different
locations. The purpose of this paper was to evalila¢ extent to
which tourism globalization had impacted on Africeountries. The
paper submits that some African countries haveeddecreased their
revenues and foreign currency earnings, createdogmpnt, brought
new technology, and improved their tourism fa@btiand services to
meet international standards. Globalization hasiterk respect for
African cultures and contributed to the protectioh historical
monuments and natural environments. The paper rtbheesole of
technological improvements in transportation ardcmmunications
in making global travel shrink in terms of time agidtance. However,
the paper notes that globalization has also broonghative impacts to
Africa. These include financial leakages, priceéases, and a change
in some African cultural values. The paper conciuttat the world is
in the era of globalization and that the phenomeisohere to stay.
Therefore, the paper recommends that Africa sholddely monitor
the negative impacts of globalization while contimquto reap the
benefits that accrue from tourism globalization.

Key words: globalization, spatial linkages, multinational corations, vertical
and horizontal mergers.

Introduction

Although the term globalization has now been in imseseveral
years, its contemporary connotation is rooted ia #tudy of
international relations (Burns and Holden, 1995u#ly 1998).
The word now cuts across the entire spectrum oflen&
‘tribalism’ as it is being defined differently byffiérent scholars,
depending on their subject perspectives. A geograph
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perspective of the term has been presented by SimortKim
(1999) and Shaw and Williams (2002). The former see
globalization as the stretching of activities asrtdse globe while
the latter regard the globalization phenomenon aspatial
widening of the linkages between places, leading the
internationalization of cultures, more global floafsproducts and
services and increased competition. Thus glob@zathas
become a process that renders various activitidsaapirations
worldwide in scope.

Globalization has also become an umbrella term useda
complex series of economic, social, technologicaltural and
political changes that are seen as increasing dependence,
integration and interaction between people and econ@s in
different locations. In particular, it is due toethncrease in
worldwide business and trade between multinatioaald
transnational corporations, among others, irrespeodf their
geographical locations, that the term has gaineamprence
(Cooper et al, 1998). It is these inherent chareties of
globalization that have precipitated national baes to be
more fluid or porous with respect to the movemdnteople and
services.

Globalization and the tourism industry

The geographical widening of linkages between Eabas
become a major factor in the development of int@&onal
tourism, leading to the internationalization of rism, leisure
‘culture’, more global flows of tourists, and inased competition
(Tribe, 1997; Youell, 1998). Through the process of
intensification, the long-established trickles afifists to the most
distant corners of the globe have been transfoinmtedarge scale
tourist flows (Waters, 1995). Shaw and Williams 2P have
added that tourism is, in many ways, one of thetrposverful
exemplars of globalization as the geographicalesoftravel and
trade has become greater than it used to be, vptitias
interactions taking place over greater distances$ ewrer wider
circles. Thus the globalization phenomenon has ritaried
significantly to the spread of tourists to the liest reaches of the
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planet, including Africa, leading to the shrinkinfthe “pleasure
periphery” as it trends, in its most innocuous serisewards a
single world society (Bayly et al, 2004; BhatiaPB).

As observed by Cochrane and Pain (2000), due toagiation,

there is increasing host-guest interaction as &oplgr distant
cultures and societies potentially come face tee fadgth each
other at local level. Hence Waters (1995) obsentbdt

globalization is the stretched social relationsténms of the
existence of cultural, economic, political, so@al technological
networks of connections across the world; the exed density of
interactions across the globe; and the increaseeraictions
between states which share common borders. As seqaence
and to a very large extent, many travelers now eptualize the
world as a single place, leading to increased tenef

interactions and willingness by many people todlde tourism

destinations in Africa.

Factorsfacilitating globalization of the tourism industry

A number of factors have played a major role inilitating
globalization in general and international tourigmparticular.
These include the increase in worldwide business tade,
technological developments in transport and compatiuns,
increased cultural and political interdependencel e role of
multinational and transnational corporations.

1. International Trade

The globalization of the world economy has playetitical role
in bringing about changes in business tourism. vsslet and
foreign direct investments require travel abroadeyt have
undoubtedly contributed to the further globalizatand growth of
the business tourism industry. According to the M/drourism
Organization (WTO) (1983), the growth of internatb tourism
and the increased movement of tourists have bemtafuentally
facilitated by shift to free markets. To this, Miepft Encarta
(2000) added that the removal of trade barriersdtsal facilitated
business tourism.
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2. Technological | mprovements

One of the often cited drivers of globalizatiorthe improvement
in  new technology. Improvements in transport and
communications have fundamentally facilitated thiewgh and
movement of international tourists. According toa®hand
Williams (2002), the process of globalization hagnsicantly
been advanced through technological developmentserfields
of transport and communications, particularly leagge aircrafts,
the internet, computer reservations systems (CR& a-
commerce. Microsoft Encarta (2000) also affirmedt th whole
world of new opportunities for business and trades lbeen
opened up by technological improvements in trarts@ord
communication systems as well as by internet bankin

Due to the exponential growth in air transport,bgliotravel has
shrunk in terms of time and distance, allowing igtsrto travel to
distant international destinations with ease [Woildurism
Organization (WTO), 1983]. Hence Binns et al (1988 of the
view that tourism was now quintessentially linked the
phenomenon of time-space compression.

The deregulation of transport and trade aroundwibdd have
also made business travel more competitive andwatlothe
emergence of budget airlines and cruise lines. Aliog to
Wikipedia.com (2006), these low cost carriers héa@litated
travel and are the fastest growing trend in theisau industry.
Competition for terminal slots and space, for exiemas well as
the stage of maturity of the domestic travel indyshas thus
created the need for air travel to be expanded hamthonized
regionally and internationally (Cooper et al, 1988owles et al,
2001).

According to Page (1999), information technology) (Ihas
particularly revolutionized the organization andagement of
tourist businesses. For example, the introductibrcamputer
reservation systems (CRS) and global distributistesns (GDS)
in particular, has assisted the globalization &f supply side of
tourist services. Inkpen (1998) estimated thatethvegre over half
a million GDS terminals around the world, connegtmost of the
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world's airlines to potential travelers. These ude some of the
largest terminals that allow travelers to choosr tairline, check
the time of flight, read the rules for travel arderve their tickets
online.

The internet is probably the most important develept
underpinning the process of globalization. Accogdio Microsoft
Encarta (2000), the internet has tended to makeorat
boundaries invisible, thus extending the ability pbdtential
travelers to reach out across the globe in seafahew travel
information and opportunities. Most of the interaaél and
regional agencies, airlines, hotels as well as mamayel
associations and public sector bodies all now hinegr own
websites aimed at promoting tourism around the dvoflhe
purchase of Internet-based entertainment has alszatly
facilitated the rapid global dispersal of new formok leisure
activities. This has reinforced the role of ther@asingly global
media in the social construction of desirable tifees (Page,
1998).

The advances in e-commerce have seen tourism psoduc
becoming some of the most traded items on the nater
(Wilipodia.com, 2006), thus making it much easierchoose,
book and pay for holidays from the comfort of onk@me.
Further more, in many parts of the world, includimgAfrica,
credit cards can now be used to pay for any pueshasline.

3. Regionalization

Tourism globalization has been facilitated by iased
interconnections between states that border with esher. The
spatial pattern ofmacro-regionalizationis particularly distinctive
in the two largest international tourism flows beém the United
States of America (USA) and Canada as well asréms{Atlantic
flows. In Western Europe, for example, regional@at has
brought with it the promotion of the four ‘freeddmthat is, the
free movement of capital, people, goods and sesvighich,
along with the open skies policy, have allowed canigs to
expand their operations across international berd8haw and
Williams, 2002). Sub-regional systems also existveen Europe
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and North Africa as well as between South Africad anost
countries in Southern Africa (Jansen-Verbeke, 1995)

4. Roleof Multinational Corporations

Due to increased interconnections; the volatile amdtic nature

of the international tourism demand; as well as thyper-
competition worldwide, the tourism industry has ree
characterized by the active involvement and dontinale played

by multinational corporations (MNCs) and transnadio
corporations (TNCs). According to Page (2005), some
international companies have taken advantage dfatjiation to
seek for new opportunities to grow their enteriseeap the
benefits of the economies of scale, increase timairket share,
suppress competition, and achieve global dominance.

As a result, the world has witnessed a flurry dfedent MNC and
TNC strategies such as vertical and horizontahmadies, mergers,
acquisitions, as well as formal linkages. AccordiogBurns and
Holden (1995), vertical integration is a busineszcfice whereby
companies at different levels in the distributidmain seek to
control various stages of production, delivery andrketing of
their products. For example, some tour operatore lgegown from
medium-sized national companies to truly intermalo
corporations that move millions of people arounel gfobe each
year (Burns and Holden, 1995; Cooper et al, 1988jilarly, a
number of tour operators today have their own aftsrand
hotels, while some airlines also offer chauffeud arar rental
services (Demenech, 2006). Some global firms hais® a
capitalized on these trends and produced stan@ardiaurism
products in order to contribute to the homogenaratf the world
tourism market.

Other business enterprises have sought to surdiveugh
horizontal integration whereby companies at theeséauel have
sought mergers with companies at their level indtstribution
chain (Youell, 1998). The mergers have been chenizetd by
either two companies offering competing servicesesult of a
takeover of one company by another; or a voluntggeement
between two companies. Within the aviation indystiyrizontal
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integration has resulted in some airlines expandthgir
operations into different countries. The Britishraays, for
example, have forged a trans-Atlantic alliance withmerican
Airlines (Cooper et. al, 1998).

Horizontal integration has also been achieved djnolicensing
and franchising. According to Knowles et al (20@dgnchising is
a contractual agreement whereby a firm allows aroth sell
products and provide services on its behalf foeea This is also
evident in the tourism industry. According to Shamd Williams
(2002), this is the case with such brand namebeasix corporate
chains Choice, Best Western, Marriott, Sheraton, Hyattd an
Radissonof America, Holiday Inn, Forte, and Hiltonof the
United Kingdom,Accor and Club Mediterraneef France and
Inter-Continentalof Japan. To these one can addcDonald's,
Wimpy, Avis Rent-a-Car, etc.

5. Country image

Although tourists may vary in type, they all terodbe influenced
by images of destinations and activities. The ingooze of image
within tourism is such that the World Tourism Orgation

(1979, quoted by Cooper et al. 1993:25) have sugdeabkat the
term image embraces “the ideas, conceptions hdigidually or

collectively of a destination”. Thus ‘destinatioomage’ has
become so catholic and taken a wider currencyitignhow taken
to mean “the totality of beliefs and impressionstthourists,
individually or collectively, have regarding eachoutist

destination. This is because tourism is a very iseas
phenomenon that involves the movement of peoplegoods or
commodities.

To boost the image of their countries, some goventm have
used MNCs to create good impressions about thaintces.
Incentives and tax concessions have been usedréctatINCs.
This is because a country that is shunned by iatemal
investors is, consequently, shunned by touristeréfore, the
presence of MNCs and other international orgaromatiand
embassies in a country tends to give a positivegemaf that
country, thus helping to attract international taes.
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Positive impact of tourism globalization in Africa

The phenomenon of tourism globalization ostentatiodiutters
almost throughout Africa, as there are very fewntoas within
this continent which have not been touched, in oy or
another, by international tourism.

1. Tourist Arrivals

According to Reid (1999), of the total number ofbirists that
visited Africa in 1998, about 53.8% of them cameniroutside
the continent, particularly Europe, followed by MorAmerica
and then East Asia. In part, this reflects thecoi®ry” of Africa
by the tour companies, travel agencies and toufisi the
developed world. For example, international arsvéd Africa
increased from about 10 million in 1987, to 15 iiilin 1990, 20
million in 1996, 23.5 million in 1997, to about 23, million in

1998, an average growth rate of 6.8% per annuml(@dd Page,
1999; WTO, 1999). This brought Africa’s market shaf world

tourism arrivals to 4% (WTO, 1999). In 2005, Africecorded its
highest ever growth of 10% in tourist arrivals.

At regional level, the Southern African Developm@ummunity
(SADC) increased its international tourist arrivdtem 12.4
million in 1999 to 15 million in 2005, an averagenaal growth
rate of 6% [Regional Tourism Organization of SouthAfrica
(RETOSA) Annual Reports, 2000-2005].

In 1996, Africa’s leading tourist destinations weeuth Africa
(4.64 million), Tunisia (3.89 million), Morocco @ million),
Zimbabwe (1.74 million), Kenya (0.907 million), Botana
(0.660 million), Mauritius (0.435 million), Namibig0.405
million), Reunion (0.339 million) and Tanzania (®&3million)
(Reid, 1999). From 2000 to 2005, remarkable growtas
recorded in Mozambique (37%), Kenya (28%), with tBoAfrica
and Mauritius recording 11% each (UN WTO: Barome2€06).
In Ethiopia, the numbers almost doubled from 103 D01995 to
210 000 in 2004, and were expected to reach 227b§0R005
(Tekle, 2001). Between May 2008 and May 2009, Htiaidvosted
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383,400 tourists. This was 25,000 more than theipus year
(Zinabu, 2009, cited byhe Ethiopian Herald12 July, 2009).

2. Economic I mpacts

The increase in tourist arrivals generally pre-fig@s a
commensurate increase in  positive economic, social,
environmental and political impacts to the coustremncerned.
Table 1.0 below shows that, due to the increageunst arrivals
in Africa, international tourism has been accomedniby
significant increases igovernment revenue#s a consequence,
tourism has become one of the main export actsvitiethin
several African countries. For example, out of aldvadotal of
$8.7 billion in international receipts, Africa geexl about $8.7
billion. At country level, South Africa earned $3& million,
Tunisia $1.436 million, Morocco $1.292, Kenya $®49
Mauritius 40.473, Namibia $0.265, Zimbabwe $0.2Xhd
Botswana $0.178 million, in 1996 (Reid, 1999).

In Zimbabwe, revenue from international tourismré@ased by an
average growth rate of 18% during the decade 18399099
[Zimbabwe Tourism Authority (ZTA), 2000]. In Ethiap
international tourism was expected to account f@%® of the
Gross Domestic Product (GDP) in 1999 (World Tourism
Organization, 1999). Between May 2008 and May 2@08y 1.9
billion birr was earned from tourists who visitdatcountry. This
was partly attributed to the expansion of infrastuaal facilities
and the prevalence of peace in the country (Theofim Herald,

12 July 2009).

Although the receipts accounted for less than 2%bhef total
global earnings, they contributed significantly Adrica’s total

export earnings, as they increased from 4.9% ir5168.0.4% in
1993 (Reid, 1999). As a result of these positivepants,
international tourism is now viewed as a major sewf revenue,
especially by some cash-starved African countres.observed
by De Chavez (2003), because of its potential teegge much
needed revenue, international tourism has alsorbe@ane of the
packages for debt servicing or bail outs for Afncaountries in
distress.
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Table 1. Tourism receipts in Africa (US$ 000)

Region | 1988 1990 1992 1994 1996
World 202552| 266207 310785 351019 425447
Africa 4567 5333 6023 65101 7670
East 797 1116 1251 1404 1888
Africa

Mid 67 202 106 122 118
Africa

North 2 458 2297 2515 262p 2741
Africa

Southern 745 1243 1515 1816 2238
Africa

West 500 575 637 547 675
Africa

Source: Reid (1999)

According to the WTO (1981), the generation of fgnecurrency
earnings; contribution to the balance of paymeimtsreases in
government revenues from taxation of multinatiac@bporations,
airline tickets and hotel rooms; a positive balanEgayments;
and the creation of much needed employment opptigsiwere
the main positive economic impacts associated witie

globalization of the tourism industry in Africa.

Table 2 below showsmployment trendsvithin the tourism

sector, for most regions of the world, includingiéd. The World

Travel Tourism Council (WTTC) has estimated thatréhare
about 321 million people in the world employed dilg and

indirectly in the tourism industry. This is aboui% of the world

labor market force. Vellas and Becherel (1995) gamsay that
there is more employment generated by internatitmalism in

developing than in industrialized regions. Thidéxzause tourism
is a labor intensive industry and developing cadastrare

generally characterized by high unemployment.
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Table 2. Global estimates in employment in the tousm
industry (1998 — 2010)

Region GDP USS$ Billion Jolgtillion)

1998 2010 1998 2010
World 3564.3 8008.4 230.8 3284
Africa 48.0 137.7 16.8 23(1
North Africa 23.5 72.1 30 4.2
Sub-Sahara |, g 65.6 13.8 189
Africa

Source: Mclintosh (2000)

Although employment data from most African counirgre hard
to come by during the study period, statistics fréfanya,
Zimbabwe and Ethiopia was used to illustrate trends. In
Kenya, about 7500 people were employed in hot&80 Jas tour
operators, 500 as safari out fitters, 100 in aartgr, 500 in curio
sales and 1600 by government and national parksrigida,
1992). In Zimbabwe, there was a gradual increaséoumism
employment, from 16,000 in 1980 to 338,533 in 19B&ble 3
below shows employment trends in Zimbabwe, from 2199
2000. According to the World Tourism Organizatidr999), in
Ethiopia, international tourism was expected tooaot for 7.1%
of total employment during that year.

3. Multiplier effects

The worldwide hyper-competition brought about bytgllization,

has had additional multiplier effects in Africa. Mamultinational

and transnational companies have taken advantage of
globalization to seek for new opportunities in A&ito grow their
enterprises, increase their market share, and \achgtobal
dominance. Others have forged vertical and horaoalliances
with companies in Africa, resulting in a wider cbtei of
standardized products within Africa (Page, 2005).

The globalization of the tourism industry has atseatednew
tourism attractions, markets for African productss well as
additional funds for new infrastructures such astevaroads,
power, and telephoneshich, in turn, have also benefited local
residents (Cooper et al, 1998). In a bid to remad#ble in an
environment of hyper-competition, tourism compariresAfrica
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have also endeavored to providgh quality and standardized
products and services1 order to keep pace with international
standards (Cooper et al, 1998; Burns and Holdebb)20

Within the aviation industry, globalization has isesome
international airlines expand their operations inddferent
countries of Africa, while others have forged altas with
Ethiopian Airlines, Kenya Airlines, South AfricanirAnes and
others (Cooper et. al, 199&frica has also witnessed a number
of travel agencies and tour operators move milliohsravelers
around the continent each year (Burns and Holde€995;1
Demenech, 2006).

In several African countries, horizontal integratillas been
achieved through contractual agreements with bapdbrnames
such as The Holiday Inns, Hilton Hotels, Sheraton,
Intercontinental, MacDonald's, Avis Rent-a-Car, dim sell
products or provide services on their behalf figea These global
connections have greatly increased the stabilitgashe African
companies involved in the tourism industry. Forrapée, some
small hotels, food outlets and transport compah#&és&e managed
to build linkages with larger international compzsin order to
attain financial backing and become more securees et al,
2001). According to Burns and Holden (200%his has made
them less vulnerable to economic downturns.

Tourism globalization has also been effected thhoungreased
interconnections between states that border with @ther. The
regionalization of Southern Africa offers a goodsea The
establishment of the Southern African Developmeotm@unity
(SADC) has laid a promising basis for integratescneenic
development, including in the tourism industry. Thésequent
creation of the Regional Tourism Organization ofithern Africa
(RETOSA) has seen the tourism industry being coated,
facilitated and promoted across common borders.

4. Socio-cultural impacts

By virtue of its basic element of cross-border élainternational
tourism has become amssential medium for interaction and
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communicationbetween Africa and different civilizations. This
has helped troaden the limits of knowledgad the sometimes
conservative stereotypes and narrow values of pepplticularly
those living in peripheral regions of Africa. Inighcontext,
globalization has served as a prime vehicle forettgung and
improving Africansocial and cultural understandinigy being in
contact with diverse travelers of the world.

Because tourism experiences, by their very natoaee to be
enjoyedin situ, they of necessity involve a degree of host-guest
interaction. This has sometimes created a bet@erstanding and
respect for the value of African cultures and ngrmesulting in
friendships being made between international texgend their
African hosts. It has also helped in developinggedous African
cultures, and contributed to theonservation of historical
monuments and architectural buildingach asAmapungugwén
South Africa, theGreat Zimbabwen Zimbabwe, the pyramids in
Egypt and the ancient town éxumin Ethiopia, among many
others.

International tourism has also helped to reducéoarimeak down
prejudices, barriers, suspicions and other stepestythat exist
among Africans themselves as well as between Afsicand
international tourists. Consequently, these pasitlemonstration
effects, have, in turn, contributed to new gended anter-

generational relationships as well as the broademh social
horizons. Hence tourism has been cited by ShawVditichms

(2002) as an important medium of development acoodtsiral

and international boundaries, and a major contpibuto

international goodwill.

5. Environmental impacts

Tourism, given that it involvesn situ experiences, has led to
greater protection of and improvements to some unique
landscapessuch as the Victoria Falls and the Matopo balapcin
rocks in Zimbabwe, the Great East African Rift \égl|l Mount
Kilimanjaro and many others. Most of these havecesibbeen
declared ‘World Heritage Sites’ under UNESCO. Epimohas
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eight such tourist sites on the UNESCO list, andheut to add
two more.

6. Improved image

Because of the economic benefits that accrue fraernational
tourism, some African governments have committezinselves
to improving their image and positioningn the international
stage. This is due to the realization that the ¢jnaa¥ tourism has
often been constrained by a negative image of Afria

international media, mainly focused on drought,ifeenand wars;
the state of tourist infrastructure and faciliti¢ise relative high
cost of airfares, car-hire and entrance fees.

To address the issue of image, some African goventsnhave
gone out of their way to attract MNCs, through moees and tax
concessions, to invest in their countries. Othergehfocused on
expanding their tourism infrastructure, improvingenasces

provided by their hotels and tour operators, ad a&laccess to
their attractions. In Ethiopia, the state has catbewh itself to

“improve Ethiopia’s international image and posiiity” and

“establish an enabling environment” and “better estment
incentives” (A Plan Accelerated and Sustained Dmwalent to

End Poverty (PASDEP), 2006:57 and 58).

Negative impacts of tourism in Africa

Despite the many benefits that have so far acctoedfrican
countries, the process of globalization has alsenbessociated
with a number of negative effects. These include ghoblem of
financial leakages to pay for imports and other intermediaries, as
well as the repatriation of foreign currency to hestcountries of
MNCs. Page (2005) estimated the average importectl@akage
for most African countries to be between 40 andg&0cent. He
goes on to say that only 10% of gross earnings toumism were
retained within the country (Page, 2005). It istlus reason that,
while Ethiopia is considering increasing the “vokesnof tourists
and levels of tourist spending”, the country cajp®n the tourism
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sector to “minimize foreign exchange leakages” (PES,
2006:57).

Some international travel companies often provide entire
package of services to the traveler, from planmhbolidays and
purchasing of tickets, right through to travel, @oenodation,
catering and local tours. This arrangement has ledab
international tourists to spend only a small fraictof their money
in the destination countries.

The globalization of the tourism globalization ofteads tqrice
increases of basic commodities as well hggh land values. As a
consequence, the availability of basic commodhi@s declined at
the expense of “international” products, thus fogcilocal
residents to travel long distances to buy basicroodities. Due
to high land values, some local business people baen driven
further away from the tourism core areas, a prooefesred to as
the "displacement effect”. According to Burns armdé¢n (2005),
multinational corporations may even drive some llgeavned
businesses completely out of business.

Third, the globalization of the tourism industryshinded to be
characterized byexpatriate labor. Generally, jobs in high
positions are often reserved for expatriate em@syehile locals
are employed in lowly paying and seasonal jobs.ofdiag to

Parkins (2000), some foreign-owned companies usuallld,

own and manage their own tourist complexes, with little

advantage to host countries.

From socio-cultural perspective, an influx of largembers of
international tourists into some parts of Africa Ied toa change
in cultural values, and not necessarily for the better. In some
African countries, the socio-political dynamics ioternational
tourism have resulted in the local community laygeking its
cohesionas well as control over its own affairs. Practisash as
prostitution, drug dealing, and black markets am®mg the often
cited ills. This has negatively affected some Adrniovays of life
which involved a greater sense of community co-afpen and a
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strong commitment to family life, religion and tr&onal
customs.

Environmentally, an influx of large numbers of tists has tended
to destroy the very ambience that attracts tourists in the first
place. Unfortunately, many multinational corporaialo not rank
environmental protection among their priorities. Aa
consequence, the impacts of their operations athyhmonitored.

Conclusion

The conclusion of the paper is that the globalwatof the
tourism industry into a more global export prodhess brought
many positive impacts to African countries. Howe\tbe impacts
that accrue to each country depend upon its ldvaéeelopment;
the degree of incorporation into the world econoasywell as the
investment climate of each country.

To fully benefit from the positive impacts of gldization, the
paper recommends that African countries need taaugtheir
image on the world stage. It is critical to realthat tourism is a
very sensitive sector that involves the movemenpedple, not
goods or commodities. As such, most people willagisvconsider
their safety first before choosing a destinatiorogéh security is,
from their point of view, suspect. This is a basatural instinct of
most human beings.

However, while striving to benefit from this growinndustry,
African countries need to closely monitor the negaeconomic,
socio-cultural and environmental aspects of gldadlon. This
way, Africa can have its cake and eat it, too!
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